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Brand story

QPAR;, Quality in parking

Over the past few years we have been shifting our focus.
We are more than just a parking operator, we are a
sustainable mobility partner.

We updated our brand story to match our role as
sustainable mobility partner and developed a new
company video to reflect this shift.

The new brand story is an expression of our motivation
and ambitions, and forms the basis for all our
communications. It supports our brand and gives
us direction so we communicate consistently, both
internally and externally.

We matched our tone of voice to who we are:

I What we do, we want to do well.

| Stakeholders choose us for our
long-term strategy.

| We work together with mobility partners.

I Our entrepreneurial spirit shows through in
everything we do.

| We facilitate mobility which results in growth.

Functional quality is and will always be the foundation of
everything we do. We mobilise partners and colleagues

to make progress for the long term.

So, as the proverb goes: if you want to go fast, go alone;
if you want to go far, go together!
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We are a driving force for mobility. Born from the belief
that parking could be better. As a major player, partners
come to us and frust our expertise. We have made a name
for ourselves by daring to set a new standard. Quality in

parking. Nothing less.

Parking is always on the move, and so are we. We
develop quality. Because we're an ambitious company
with a clear drive: what's good can always be made
better. And so we keep pushing the quality standard
higher and higher.

We progress. We never stop innovating. We aren't drawn
in by hypes, but we do keep an eye on the changing world
around us. We focus on what we do best: developing
reliable parking and mobility solutions that make people

feel welcome.

Parking isn't just about finding a safe place to park your
car. Parking is part of a broader and more complex
challenge in urban liveability. That's why we broaden
our perspective, seeking connectivity with others. With
municipalities, project developers, and partners with
leverage, like us. Because when we join forces, we can

achieve more. And that’s the smart way forward.

We always aim to combine accessibility and liveability.
Cities should be designed for people, not cars. That's
where we come in, helping everyone get from A to B. So

city traffic flows freely.

Q-Park keeps your world moving.

Click here to view the new brand video.
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FUTURE OUTLOOK

Economic forecast and impact on Q-Park
European economies are expected to continue to be
exposed to the effects of the Russia-Ukraine war in
2023 while the energy crisis provoked by this event
will continue to make its mark. Economic growth was
strong over the summer of 2022. However, later in
the year, the ongoing energy crisis, high inflation,
elevated uncertainty, as well as the global slowdown
and tighter financing conditions began to drag down
economic activity.

Despite these adverse macro-economic developments,
the labour market and consumer spending are
holding up and therefore we do not expect the
short-term uncertainties to significantly impact the
overall performance of our parking business. We
continue the roll-out of our strategic agenda and
portfolio expansion as we did in 2022.

CSR Strategic Framework

The EU has a far-reaching sustainability ambition to
make the EU the world's first climate-neutral continent
by 2050. The EU Green Deal and the financial market’s
increasing societal and environmental awareness will
play a more well-defined role in financial decisions.

Q-Park has been a CSR frontrunner in the parking
sector for more than a decade. To ensure compliance
with regulatory developments and retain our leading
role in this domain, we will develop and start executing
our revitalised CSR Strategic Framework in 2023.
This includes enhancing our non-financial information
disclosures with a double materiality perspective, clear
ambition sefting, a roadmap and action plans. A
blueprint for external reporting will align our ambitions
with CSRD compliance over the reporting year 2025.

Q-Park management agenda
Q-Park  will

advantages with technological leadership, a strong

continue to leverage its competitive
brand and the ability to embrace and adapt to
a constantly changing world. We serve a dynamic
economy with our digital solutions and add-on services

for our partners, making the parking journey for our
customers a seamless and pleasant experience.

With our Sustainable Mobility Partnership Programme,
we will increase the number of smart mobility hubs,
access to public transport and micromobility services.
With our electric vehicle (EV) charging programme, we
will significantly increase the number of EV charging
points to serve the growing EV fleet.

And with material ICT and cybersecurity investments we
target to mitigate cybercrime risk

Not only has Q-Park demonstrated its robustness and
resilience during the biggest turmoil in its history
over the last years, we have come out stronger and
more focused than ever. Therefore, we are even more
confident that we will be able to meet both internal
and external future obligations as we continue to move
ahead with our focused strategy, a robust liquidity
position and a disciplined capital allocation aimed at
driving long-term growth and value for all stakeholders
and society at large.

We aim to be an employer of choice with an open
inclusive culture, a place where talents from around
the world can thrive. We do not expect any major
fluctuations in employee numbers in the near future.

Short- and medium-term plans

We continue to keep an eye on potential expansion

opportunities in the parking market and are working on

plans that support our business today and tomorrow.

Our plans consist of:

| engaging with public and private landlords to
develop new opportunities and to increase the
value of existing parking assets;

| increasing Sustainable Mobility Partnerships to
support cities in achieving their mobility plans;

| growing our EV charging infrastructure at
strategic locations with selected charging
point operators;

| continuing fo invest in our digital innovations
which support our commercial roadmap.
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